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FRAUD
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Insurance Fraud:
The Crime We All

Pay For!

sp0n31b111ty

- llab lity dﬁn'anaalnsk s e -

msurance policy.... 0N AR i - | 2 igory_

reimbersement ‘ m

= lllSll ance rate mmﬂnm?mm .d Q-. .....
£ fake cn
. = g' aCCI fraudulem cgg
; '."-,_ COUI't 011 _5 rty
=y ""’“”M"Hmmm mnel 1! ""“h"“"““' inserance ale
[NSURANCE FRAUD

= zcrlme = 0 B Insurance




Diesel has really cleaned
up its act.

N\ Office of the Attorney General ’N\_ Office of the Attorney General
g Eric T. Schneiderman ?) Maura Healey
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“"A study by McKinsey found
61% of companies would,
faced with the prospect of a
quarterly earnings miss, take
measures to make the
financial results better than
they actually were, evenif it
meant breaking the law.”
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It’s
Inevitable...
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S0...Why not just give up?
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THE IMPACT OF

INSURANCE

FRAUD ON THE
U.S. ECONOMY
2022




What is the cost of S
Coalition Against
Insurance Fraud

ADVOCACY - INFORMATION - OUTREACH




Who pays
for fraud?

308.6 billion miles
would travel to the
moohn and back

628,000 times.






seconds would

s

take us back

1to 7700 B.C.




)
"

5

g e

SNE T

T A
P o3
2,

4

o

3 ' .‘:.\

-
~&

]

g~
N

T

T

5

e
4,2;"?,
By Ny




Firefighter Patrick Wolterman
Hamilton, Ohio Fire Department

December 28, 2015




Crime
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Insurers Who Underwrite
The Cost of Fraud...




Insurers Just Underwrite




What If We Just Do




What If We Just Do
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Statistics the World Has

"10,000 people will turn 65 every day for the next 20 years'

T4

120,000 r
108,189

100,000 |

13.0%

2000 2010 2030 2040 2050

% of total population
o Pop. In Millions *Data & Quote: US Census Bureau




Statistics the World Has

Population age 65 and over and age 85 and over, selected years
1900-2008 and projected 2010-2050
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A Surprising Fact!




Morals And
Ethics

Do Not =i .\.
Come =

With Age...
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No

One 1 Insurance
Deserves Fraud
A FREE PASS

“"Free Pass”
To Commit Fraud



Insurance
Fraud
Is MULTI-







The
Millennials
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millennial generation

n ' | Ib,v' - tr‘\)é




AW, T

—
<
Beg
>
2
W
-3
-3
—
=




Millennial Ethics & Fraud?




“A routine moral failure that

iIs widespread among the

Millennial generation is theft.

With the advent of

technology, the lines of Millennial
ownership and theft have -
significantly blurred.” Ethics...
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Millennial
Ethics...

Yy,
This group of 18 to 33 iz
year-olds has emerged =
into adulthood with low -

levels of social trust.
The future of an ethical
society is looking grim
and we can expect even
more fraud in the future.

THE

PEW

CHARITABLE TRUSTS
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And AII May Commlt

,‘l,? Y, vqu Aqﬂ‘;v-u ~.- :-
...\,.. 7. ¥ .'J iy .

Fraud &

» For leferent Reasons



How Do We Know? |
Ll

U.S. Respondents Admitting . a
To Fraudulently Inflating Claims: Q:EM

15 % of all auto claims

38% of all homeowner claims




How Do We Know?

"More than 68% of Americans believe
insurance fraud occurs because people
can get away with it...

Up from 49% in 2003.”




Some examples...

It is wrong to overstate the value of an insurance
claim...

L5+ 89%0
45-54 8770
35-44 82%
25-34 383%

740



Some examples...

It is wrong to submit claims for items not lost or
stolen or for fake injuries...

55+  97%
45-54 95%
35-44 919
25-34  91%
18-24 84%




Some examples...

Are insurance companles capable of identifying
fraud?




These ARE the newest
policyholders & claimants

AN

INSURANCE




Are insurers feeding the
monster?




Premium Optimization...

npr WKSU news arts & life music programs shop 4

’nsul'e.com Life Insurance  Auto Insurance Health Insurance Hom

YOUR MONEY

Being A Loyal Auto Insurance
Customer Can Cost You

3-51 AM ET

Prefer to
on” puts the screws to loyal car insurance

Car Insurance Quotes

Find Affordable Auto Insurance

Homeowner?  Married? Served in the Military?

Consumer

Reports Product Reviews News Take Action About Us

Insurance / Car Insurance /

"Price optimization" puts the screws to loyal car insurance
customers

By Ed Leefeldt, Insure.com - Last updated: Jan. 23, 2015

Price optimization is a little-known technique that penalizes loyal auto insurance policyhaolder
by charging them higher rates because their insurer believes they are unlikely to shop aroun
for a better price. By mining data on customers and testing incremental price increas

Price Optimization Helps Car Insurers Figure Out
Whether You're a 'Schmo'

insurers try to predict who is less likely to switch companies, and then charge those
customers more in order to squeeze out higher profits.

The practice is under review by some state insurance regulators, thanks to the spotlight
shined on it by the Consumer Federation of America (CFA).

By Jeff Blyskal

The CFA, a consumer advocacy group, recently pointed to an Allstate insurance filing in
Wisconsin. CFA Director of Insurance J. Robert Hunter says the filing shows that car
insurance companies “are bringing new illegal pricing structures into the insurance market.”
Insurers use “big data” to identify customers unlikely to switch carriers and then charge then
more, he says.




Premium Optimization...
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Ad

vertising... areinsurers
sending
regarding
their own
profession?
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Aggressive
Advertising...

CHECK i




Peer-to-Peer INSUfANCE



Consider
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“Consumers Perception of
Insurance Companies




Public Trust
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Consumers
perception
of insurers
has far-
reaching
' pact....







You Are Not Alone...
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You Are Not Alone...

N
Coalition Against
Insurance Fraud

ADVOCACY - INFORMATION « OUTREACH




You Are Not Alone...

B'E'E INSURANCE
INFORMATION
INSTITUTE

Internatiomal L
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Association Al
of Special

1

= S
International Association
of Marine Investigators

=
Committed to Training Investigators Worldwide o

www.iamimarine.org
a501(c)(3) nonprofit

CERTIFIED FRAUD
EXAMINER

NATIONAL INSURANCE CRIME BUREAU
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Coalition Against
Insurance Fraud
280 +
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Consumer Coalition Against
Advocacy & Insurance Fraud

Protection
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" Law Enforcement, Coakition
rosecutors, District Attorneys Insurance Fraud

Against
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What We Do...

Z Coalition Against SEPTEMBER 2020
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Public Information & Outreach

JOURNAL OF INSURANCE FRAUD IN AMERICA
Z= Coalition Against

Insurance Fraud

FRAUD NEWS
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egislative,
Regulatory &
Judicial Advocacy

Insurance Fraud

ADVOCACY - INFORMATION - OUTREACH
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hanging the
uture of Fraud




What If We
Could Change
The Culture?
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Cultural Chang

Before 1980
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Cultural Chang




Cultural Changes::

Drunk Driving Deaths 1982 - 2011

é?madd

20,000
18,000

16,000

12,000
10,000

8,000
1QR2 19858 1988 14941 19464 1997 2000 2003 2006A/ 2nng

*The data above are from the National Highway Traffic Safety Administration’s Fatality Analysis Reporting System




,,/,-;- 7/ hy
4/ /// v "2’ . /

Cultural Changes=

s : The Proof that Perversmn

IN-SENTINEL HOMOS 9

Complete Stocks ® Late Sports ® Local News ® Today w H AT I s A
123

5 SECTIONS 64 PAGES Fifteen Cen HoMosEquL?
B Y H u GE MAR G,N According to popular helief:

HOMOSEXUALS ARE:

-
...a third sex
w a l s | ...born with bodies of the wrong sex
... hereditarily incapable of normal love

...easily recognized by one another
...impotent men and frigid women 5
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Cultural Changesis



Cultural Changes::

Same-5ex Marriage: National Polling Trend
0 -

S ppOrt  e—ppose




Cultural Changes::

Che Washington Jost
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We CAN Change
The Culture of Frud...
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Step One:
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Step One:

Cooperative




Step Two:

HELP STOP

INSURANCE FRAUD
AND SCAMS



Step Two:




Step Two:
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Step Three

Effective
Legislative
Action
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Federal Laws
& Cases




Step Three:
Model Acts
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Step Four:

Communicate
Success!

GUILTY OF INSURANCE FRAUD
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WHERE DO WE GO
FROM HERE?







Be Leaders In The Public
& Government Arenas
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Move Public

Opinion




We CAN Make A
Difference!

SUCCESS

0.001 0.015 0.15
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IS INSURANCE
FRAUD STILL
RELEVANT?
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